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Advito paves the way for new generation of business travel management by 
launching Air Performance Scorecard 

 
New solution provides on-demand intelligence and analytics for corporate travel managers 

 
CHICAGO, Oct. 2, 2015 – Today the business travel landscape is rapidly evolving with new 
suppliers, mergers, divestitures, and faster, more robust data. Airlines are constantly changing 
their schedules, changing fare structures and implementing new surcharges and fees. Traditional, 
static one to three-year airline contracts are outdated and underperform now that proactive 
program management can identify better outcomes.   
 
As part of its ongoing program management approach, Advito has released the Air Performance 
Scorecard (APS), making it faster and easier for  travel managers to adopt a new approach – from 
data intelligence to business intelligence. Advito APS clients can now access a dynamic, web-based 
dashboard to review air travel activity and patterns to track contract savings and performance to 
airline committments, anytime. Plus, the agile proprietary software allows for continual 
enhancements to keep pace with rapid data evolution. 
 
APS provides clients with key activity data from all its travel agencies consolidated with all the 
carrier contract terms, pricing and targets, and the unbiased fair market share data (Advito’s 
custom “QSI”). Advito consultants interpret the data and analytics to uncover deep insights into 
what’s truly driving the clients’ program performance. The platform also integrates with Advito’s 
exclusive QSI analytics providing unbiased expected market share data specific to clients’ needs 
versus carrier-centric views.  
 
The new scorecard addresses savings-focused metric questions for clients like: 

 What and where do I spend? 

 What and where are my savings? 

 What and where are my risks and opportunities? 

 What specific actions can I take to drive more savings? 

And performance-focused metric questions like: 

 Am I in compliance? 

 How am I performing overall and by specific contract term? 

 Am I supporting my preferred carriers and are they delivering their expected value? 

 What and where are my risks and opportunities? 

 What specific changes should I be making to my preferred air program? 
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Advito clients who tested the new solution prior to launch agree that it’s time to change how they 
manage air programs to contribute ongoing and strategic value in a fast-changing market. “Advito’s 
new Air Performance Scorecard (APS) has allowed us to access content that is actionable, more 
user-friendly and conducive to having meaningful interaction with our global air suppliers. The new 
dashboard helps us to more efficiently manage the complexity in implementing our contract terms 
in 86 points of sale worldwide,” says Advito APS client Pat A McGowan, Global Travel Manager for 
Pfizer. 
 
 
 
 
About Advito 

Advito is the travel industry’s most progressive consultancy, enabling procurement leaders to modernize their approach 
to managing the travel and meetings spend category. Led by a unique team of multi-disciplinary experts and thought 
leaders, we work with both clients and suppliers to push the boundaries of traditional air and hotel sourcing and strategic 
meetings management for higher program returns. We provide advisory, procurement and outsourcing services in the 
area of corporate travel sourcing, expense and meetings management, along with RFP development and management; 
benchmarking and vendor management services. We minimize our clients’ travel spend and maximize their travel 
program value in a data-rich, consumer empowered world. Headquartered in Chicago, Advito operates in key business 
markets around the world. For more information, visit www.advito.com.  
 

About BCD Travel 
BCD Travel helps companies make the most of what they spend on travel. For travelers, this means keeping them safe 
and productive, and equipping them to make good choices on the road. For travel and procurement managers, it means 
advising them on how to grow the value of their travel program. For executives, we ensure that the travel program 
supports company objectives. In short, we help our clients travel smart and achieve more. We make this happen in 110 
countries with more than 11,000 creative, committed and experienced people. And it’s how we maintain an industry-
leading client-retention rate of 96%, with 2014 sales of US$24.2 billion. For more information, visit www.bcdtravel.com. 
 
About BCD Group 
BCD Group is a market leader in the travel industry. The privately owned company was founded in 1975 by John Fentener 
van Vlissingen and consists of BCD Travel (global corporate travel management), Travix (online travel: CheapTickets, 
Vliegwinkel, BudgetAir, Flugladen and Vayama), Park ‘N Fly (off-airport parking) and joint ventures Parkmobile 
International (mobile parking applications) and AERTrade International (consolidating and fulfillment). BCD Group 
employs over 12,500 people and operates in 110 countries with total sales of US$ 25.6 billion, including US$ 10 billion in 
partner sales. For more information, visit www.bcdgroup.com. 
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